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Session Overview

= Campaign Overview
— Description
— History

= Campaign Tools
— Current Tools
— Future Plans
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Campaigh Overview

= National campaign

= Behavior-focused,
motivational
messages

= Dietary Guidelines
for Americans

- Food and Nutrition Service

Food Guide Pyramid
A Guide to Daily Food Choices

Fats, Oils, & Sweets KEY
USE SPARINGLY O Fat (naturally occurring M Sugars
and added) (added)

These symbols show fat and
added sugars in foods.

Milk, Yogurt, Meat, Poultry, Fish,
& Cheese Dry Beans, Eggs,
Group & Nuts Group
2-3 SERVINGS 2-3 SERVINGS
Vegetable Fruit
Group Group
3-5 SERVINGS 2-4 SERVINGS

Bread, Cereal,
Rice, & Pasta
Group
6-11
SERVINGS

Source: U.S. Department of Agriculture/U.S. Department of Health and Human Services
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Campaign Goal

{o ...

motivate the target
audience to make
positive changes in
eating and physical
activity behaviors to
Improve long-term
health
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Target Audience

Culturally and
ethnically
diverse children
and their
caregivers
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Audience Segment:

Children
ages
8-12
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Audience Segment:
Children 8-12

= Growing Independence

Food and Nutrition Service

Peer Importance
Decision-making

Adult Consideration
Influence of Family foods
Eating Out More
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Themes and Key Messages

Breakfast

¢+ Power Up with Breakfast
+ Be a Role Model: Eat Breakfast with Kids

Snacks
¢+ Grab Quick and Easy Snacks
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Themes and Key Messages

Balance
+ Balance Your Day with Food and Play

Physical Activity
* Move More, Sit Less

* Make Family Time an Active Time
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Campaign Slogan
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Campaign Slogan

What Eat.Smart. Play Hard.™

Means to Kids

= “Eat Smart” means making
good choices and implies that

they are in control

Important to be smart, good
reason to encourage good
nutrition

“Play Hard” addresses physical

fitness in a way that is
important to them

= ﬁ, Food and Nutrition Service
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Power Panther™

Nutrition and Physical Activity
Communication Specialist

Eat Smart. Play Hard.™
Food and Hutrition Serice, USDA
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| Exciting, new ideas and Wnategials

eating and physical activit;

Eat Smart. PIayHard
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A R R A S P R s s
Dear Program Cooperator,

T e

Power Panther™, a 4

nulntion and

¢ thrmies = the impo

1l talthy snackes, physical aclivity, aad balancing whal you cal with
what you do,

Enclosed you will find o variety of information Hlustrating fpse you can Beoome an
i ipant in flediasch - .r

A Erve ot il LAk 1] L bl

Tntroduction

I Dear Program Cooperator
I cawnpaign Overview
I1ip Sheet

I get mvolved

T yser Response Form
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Eat Smart.
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FNS Request/Agreement Form

For Use of Power Pauther™ Costume

Witroducing Power Panther

Hello, !
:

FNS Comtact | - i
POWE‘- Pamh‘ e b et all across the country to Appeara“ce and

Headquarters and Reql e .l e ik s BOORing cvite'ia

Headquarters Tam very physically acti
ASOA/ NS Officn of Communieathons nd milles a day. | am proud |
ool L AR physically i, can jumg

Wk 27y . tractor-trailer and | can

I'm Power Panther,™ the

and

Northesst Regional Office

About the
. Spokeschavacier

T ML A, e, i, T
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linvind Bisinn Ceparinent of Agrieuliurs + Fogd ana fiiirhen Bervice
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Trademark
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Make Fom“v “m

Promotional and Pir
Educational Materials =
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Posters Power U] 2 with
BREAKFAST! _

Target Audience:
Kids

Theme:
Breakfast
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Posters

Target Audience:
Kids

Theme:
Snacks
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Posters /o

(1

- )
] ® ¥ your day with
Target Audience:

Kids

Theme:
Balance

Pawer Panther

Eat 5mnr1' I“'Iu:‘.l';.lr Hard.”
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Posters

Target Audience:
Kids

Theme:
Activity
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Posters

Target Be a Role Model... Eat Breakfast with Kids
Audience: -

Caretakers

¥

Theme:
Breakfast

Power Panther s

Eat Smurtur’i'luy Hard.”

@ Food and Nutrition Service Eat Smart. Play Hard.™



Posters

oroe Make Fomily Time
udience:

Caregivers 2 LH_LLI_‘LL Tlme!
Theme: |

Activity
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Activity Sheefts,
Bookmarks, and Stickers

BREAK
| S|

ot @ watther - 9o out and be activd
Instead of watehing TV, take a walk | ean
. walk 1 e i 5 webnwtes - can you?

P use quick-cooking outs
and add dried or fresh
frlt, nuts and brewn
sugar, or add cheese o

soft margarine to grits 4
instead of butter. %
1 Try sometning diftersnt
" like aburrito orother |

leftovers such as a stuffed |
baked potato, or pizza, 0

20K 21 the word in the Waared Lt én the left. Thiy g0 up,

o0 an angle, The lefovr ietters spol!
O WO

Hord Lt SECRETWORD: /7 <g

'ft.n: MORE ideas?
© ¥isit us at:

F
B
B

yogurt

bieabfast €
dink
rice A
bread
basket D
teatball
saisa P
Zz
B

J
o
¥
I
E
D

‘What happens when
you tell an egga f‘_":(??f

-

pear
burrita
peas
wwim

Power Ponther Word Jumble

2 3 : F ﬂ\_.__ &_{ Unscramble the letters 8 come up with
o = brnabtzat faods, Write ondy 500 lether 1o 3 pace,
- ataarm) | -
et awhat v &  ALBGE

RELACE __JSEee

oo el et me . o pee—
inaurry | gmba skt RS
{whfmmmm/ { L

———

irches in each wotd 1o fill the decles

ver thv jurnble phease

L} and banand L
for 3 quick

it P04 i s el Gttty Mok il araplopee STy 73 o ] 343 G 51 o g v
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Brochures

o Eat Smart.
{f - Pl _.,u]-‘ .

Po wgf Up
With
Breakfast

- S8 g,

Eat Smart.
il il

Balance ~ WMake
Your Day Family Time
With 11 Active

Food 8‘ Play__ lime
T

___‘ Food and Nutrition Service
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Brochures

Ty, Jhese Quick, Easy,
HealthySnacks

‘
“‘Popeorn or pretzels - _J'r )(_4 _J'r_)|r _.z i

'k size yogurt or pudding 4 Jff '{,( o /_.;JJJ
_'FI'E!! canned, or dried fruit f

Celery sticks with low-fat cream cheese ® can supply a ® Area great way
Frozen grapes, banana slices, or popsicles big part of the to get kids to
mate'from 100% juice | food and eat more fruits
utter and fruit sandwich (try apple nutrition kids and vegetables.
nana, or raisins) need for energy.

Whole-grain crackers and cheese @ Make get-

Baby carrots with a low-fat dip | @ Are great as togethers with
mini-meals in friends more
addition to fun.

regular meals.

dkes with peanut butter
tilfa with refried beans, cheese, lettuce,

v "v_-v__vv"’ v vv'v'vi

. Pita sandwich with tuna and lettuce

as made with English muffins or
ad

3ble and noodle saup

r microwaved potato topped with
urt or cheese

YV V¥
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Brochures

Healthy Snacks
Give Ki

Fruits, vegetables, and
whole-grain foods
make good snacks.

All foods can fit into a healthy
diet. Choose low-fat, reduced sugar, :
and reduced salt snacks.

Grab Quick &
Easy Snacks

BE A ROLE MODEL!

You play an important role in
making sure that you and your kids
eat a healthy breakfast every day.

List some snacks that you and your family
will try.

same snacks you eat. Choose snacks that are
igood for your health, Try low-fat milk, cheeses,

—Make snacks from the various

food guide pyramid. Healthy
Id be a part of your grocery list.

. A

'—Keep fruit, 100% juice, crunchy
ch as carrots or celery, yogurt, g
bagels, prétzels, and whole-wheat crackers =
on iand. 4
Start g newy trend—Include Snacks * For more information on these
: getables for school S topics or other programs

cial events. Healthy! Bl visit our Weh site at: m

Make healthy snacking easy—Put snack WAE ST B0V
ods like pretzels, crackers, peanut butter,
. and yogurt on lower shelves so kids

Q__EDA Food and Nutrition Service

Sl U.s. Department of Agriculture
USDA is an equal opportunity provider and employer,

Eat Smart.

@ Food and Nutrition Service

LJEVAEI AL



What Pariners Are Saying... Power Panther™ Costume
¥NS Nuirition Education and Promotion Campalgn EVET}I FeEdba('k Yorm

Drop-in Article #2 Drop-in Article #1 e

: iz g
SLA Campaign Promoles &L? USDA Campaiqn Provetes . .f = :{??’
Healthy Eating avd Physicil Activ - v '.)'b“ Y

- ﬂ ' Guidelines for Use of
. Eat Smart. Play Hard.™
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A% HARD ™

Publicity Tuform
I what Partuers Are

| Eat Smart. Play Hard,™

L Sty Dapar lmprd o AgAiuthoe o Faos snd b piieos beores
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Partners and Collaborators

l asfsa.or l
g AMERICAN SCHOOL FOOD SERVICE ASSOCIATION

MERICAN DIETETIC ASSOCIATION
e
ional ‘"f':',: National Association
IF]C st CS]  of WIC Directo

Information
Conncil
Foundation
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What Partners Are Saying

“The American Dietetic Association
recognizes the window of opportunity in
educating preschool and school-aged
children about the relationship between food
choices and fithess to good health. The
ESPH Campaign is a great way to build
awareness about healthy eating and physical
activity, and ADA will share the campaign
materials with its 70,000 members.”
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What Partners Are Saying

“ASFSA is pleased to join with USDA as a
partner in the ESPH nutrition education and
promotion campaign. Together, with other
cooperators, we can make a positive
difference in the long-term health and well-
being of America’s children.”

USDA
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What Partners Are Saying

“NWA applauds the Food and Nutrition Service
for this important campaign to promote healthy
eating and physical activity for our nation’s
children and their caregivers. Eat Smart. Play
Hard. Is a message that will resonate with the
families WIC serves. As the voice of the
nation’s premier public health program, NWA
Is proud to be a partner in this effort to promote
healthy living.”
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Plans for the Future

= Web Page Enhancements

= New Campaign Materials and
Tools
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Reach to Date

= Over 9 million pieces of nutrition education
materials requested

= Requests received from all 50 States and all
FNS nutrition assistance programs

= Average over 11,000 hits to ESPH Web site
each month
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Connect Online

www.fns.usda.gov/eatsmartplayhard
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